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Title: Retail Nutrition Programs and Outcomes: An Evidence Analysis Center Scoping Review

Research Question: Among the existing food retail programs related to nutrition as well as food is
medicine interventions, what is the effectiveness (improvement in health outcomes) and cost-benefit

analysis of these programs?

Database: MEDLINE (Ovid), Embase (Ovid), PsycINFO (Ovid), CINAHL (Ebsco), Web of Science (Clarivate
Analytics), Cochrane Central Register of Controlled Trials (Ovid), Cochrane Database of Systematic
Reviews (Ovid) and NHS Economic Evaluation Database (Ovid)

Inclusion/exclusion criteria:

Criteria

Inclusion criteria

Exclusion criteria

Population (and age)

>18 years of age,
stores/supermarkets aimed at
general populations and
organizations that provide monetary
incentives and/or sponsorship to
food stores

Individuals <18 years of age,
individuals diagnosed with disease
states resulting in malnutrition
(cancer, HIV/AIDS, malaria, cystic
fibrosis, etc.), animals, non-
supermarket store settings
(cafeteria, restaurants, Fast-Food,
vending machines, hospitals, etc.)

Study design

RCT, NRCT, observational studies

Newspaper articles, editorials,
clinical trials with no published
results

Intervention

Aimed 1.) to increase awareness,
knowledge and/or skills of food
purchasing decisions and/or 2.) to
impact consumer demand,
accessibility and/or affordability to
choose healthier foods and drinks
(through Personalized Nutrition
Services, Point-of-Purchase
Marketing and Education, Medically
Tailored Nutrition Programs,
Prescription/Voucher Programs,
Incentive Programs)

Non-Food Interventions (tobacco
cessation, alcohol, drugs, mental
health, supplements, exercise,
sports), services outside an RDN’s
scope of practice (immunizations,
vaccinations, medication, medication
therapy management, drug
interactions), Food Safety,
Genetically Modified Foods, Country
of Origin and Organic Labeling,
Additional Retail Terms Deemed not
Applicable (theft, fraud, music,
lighting, shopping / buying patterns
and pathways, shopping carts, gas,
vehicles)

Comparison No intervention

Outcomes Increased sales/purchase of healthy
foods, increased intake of healthy
foods, improved health outcomes

Language English

Year range (Publication yr)

1970 - present

Setting

Grocery store, food store, food
outlet, corner store, supermarket,
grocer, retailer, online retailer,
online store, community store, co-
op, Farmer’s Market

Laboratories emulating a grocery
setting, food pantries, community-
supported agriculture programs,
vending machines, restaurants, fast-
food establishments, interventions
not involving a food retail setting




(community centers, hospitals,
schools, day cares, etc.)

Search Terms (**any variation of the words (e.g., therapies or therapy, dietitian or dietician) will be

considered):

Construct

Key Words

Setting

Grocery store, food store, food outlet, corner store, supermarket, grocer, retailer,
online retailer, online store, community store, co-op, drug store, convenience store

Interventions

e Related terms:
o Nutrition/diet/health/eating well — promotion, intervention, program,
initiative, practice, marketing, service
e Retail Nutrition / Dietitian
o Personalized Nutrition — nutrition education, nutrition resources,
Medical Nutrition Therapy, MNT, nutrition counseling, telehealth,
store tours, cooking class, health screen, biometric screen
o Point of Purchase (POP), Point of Sale (POS), Marketing, Education —
signage, displays, food demonstrations, media / TV promotions, health
app, online health, store ad / circular
e Food is Medicine
o Medically Tailored Nutrition — food / meals
= Prescription / Voucher Program
= |ncentive Program —incentives, restrictions, disincentives

Behavior Changes

e Behavior Change (awareness, knowledge, skills)
e Availability, Affordability, Consumer Demand, Accessibility

Outcomes

e Food purchasing, increased sales, increased intake of healthy food (produce,
fruit, vegetable, whole grains, low-fat dairy, nuts, seeds, plant oils), eating well,
improved health outcome

Cost Benefit
Analysis

e Related Terms:
o ROI, return on investment
e Compensation:
o Direct Revenue: increased sales / profit, fee-for-service
o Monetary Incentive: sponsor(ship)
e Healthcare Reimbursement:
o Reimbursement: dietitian/RDN, Pharmacy/Rx, Insurance
reimbursement
o Healthcare: reduced / improved employer healthcare costs / fees




